July 9, 2007

Mr. Glenn A. Britt
President and CEO
Time Warner Cable
290 Harbor Dr
Stamford, CT 06902

Dear Mr. Britt:

Baseball is our national pastime. More than 75 million Americans will attend a Major
League Baseball game this year, which is more people than will attend NBA, NFL and
NHL games — combined. More than 41 million people attended a Minor League Baseball
game last year. There is no question that the demand for baseball across the country —
and here in North Carolina — is stronger than ever.

As leaders and executives of Minor League Baseball franchises in North Carolina, we
work hard to provide our fans with a positive, wholesome and affordable family
experience. We are acutely aware of the importance of our teams to the communities we
serve as a source of entertainment, civic pride, and economic development.

But as much as we promote our teams locally, the availability of a Major League
Baseball network on television is essential to the continued health of our franchises. Not
only does televised baseball promote interest in the national pastime, but it also gives our
fans the opportunity to follow elite players who may have started their careers in our
stadiums, but have developed into Major League baseball stars.

For more than 2 decades, cable and satellite companies serving North Carolina have
carried the Baltimore Orioles and Major League Baseball on basic cable. This season,
the Mid-Atlantic Sports Network (MASN) is the primary source for Major League
Baseball in North Carolina: the network televises more than 320 professional baseball
games all summer long. Hundreds of thousands of North Carolinians — and millions
more throughout the mid-Atlantic region — do have the opportunity to watch MASN. The
network is currently available on 21 cable and satellite providers throughout the mid-
Atlantic region, including DirecTV, Dish Network, Mediacom and Charter in North
Carolina.

Unfortunately, Time Warner Cable has not yet agreed to carry MASN. As a result,
millions of North Carolina cable subscribers, baseball fans, and supporters of our Minor
League teams are unable to watch Major League Baseball on a nightly basis.

Without a Major League Baseball network available on basic cable, interest in our teams,
the support of our sponsors, and the willingness of fans to come out to the ballpark could
all diminish. Such a downturn would not only harm our franchises, but would negatively
impact tourism, civic pride, the economic health of the communities we serve, and our
shared appreciation of the national pastime.



On behalf of baseball fans, our local communities and the teams we represent, we
respectfully urge you to begin carrying MASN as soon as possible.

Sincerely,

Durham Bulis
Mike Birling, General Mjnager
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" Charlotte Knights

Dan Rajkowski, Vice President
and General Manager

Joe Kremer, General Manager

L

~Kinston Indians’
Shari Massengill, General Manager
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Ryan Manuel, General Manager
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Michael Bauer, Executive Director

2

(00 Al

Greensboro Grasshoppers
Donald Moore, President and
General Manager
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David Haas, General Manager

Kannapoli4 Intimidators
Randy Long, General Manager



